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ABSTRACT 
 
Objective: The objective of the study was to identify the influence of governance on 
tourism competitiveness as measured by tourism GDP per capita, using structural 
equation modeling. 
  
Methodology: The study was descriptive correlational and applied quantitative 
documentary approach. Data from secondary sources from the World Bank and The 
World Travel & Tourism were used to obtain measures of governance and tourism 
GDP for 172 countries during the year 2021.  
 
Results: Governance was found to have a significant influence on tourism 
competitiveness, with government effectiveness, regulatory quality and rule of law 
emerging as the main predictors of governance. It was also found that most countries 
with high tourism performance have good governance, especially those countries that 
are small and specialized in tourism. Developed countries enjoy a high governance 
index, but do not lead the ranking in tourism GDP per capita.  Countries with low 
tourism performance have poor governance.  
 
Conclusions: Governance is a crucial factor in the success or failure of the tourism 
sector, and the positive and significant relationship between governance and tourism 
competitiveness has important implications for the formulation of policies and 
strategies to promote sustainable tourism development. 
 
Keywords: Governance; tourism competitiveness; tourism GDP per capita 
 
RESUMO 
 
Objetivo: O objetivo do estudo foi identificar a influência da governança na 
competitividade do turismo, medida pelo PIB per capita do turismo, usando 
modelagem de equação estrutural. 
  
Metodologia: O estudo foi descritivo correlacional e aplicou uma abordagem 
documental quantitativa. Foram usados dados de fontes secundárias do Banco 
Mundial e da The World Travel & Tourism para obter medidas de governança e PIB 
do turismo para 172 países durante o ano de 2021.  
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Resultados: Verificou-se que a governança tem uma influência significativa na 
competitividade do turismo, com a eficácia do governo, a qualidade regulatória e o 
estado de direito emergindo como os principais preditores da governança. Também 
foi constatado que a maioria dos países com alto desempenho no turismo tem boa 
governança, especialmente os países pequenos e especializados em turismo. Os 
países desenvolvidos têm um alto índice de governança, mas não lideram a 
classificação do PIB per capita do turismo.  Os países com baixo desempenho no 
turismo têm governança ruim.  
 
Conclusões: A governança é um fator crucial para o sucesso ou fracasso do setor de 
turismo, e a relação positiva e significativa entre governança e competitividade do 
turismo tem implicações importantes para a formulação de políticas e estratégias para 
promover o desenvolvimento do turismo sustentável. 
 
Palavras-Chave: Governança, competitividade do turismo, PIB per capita do turismo. 
 
 
RESUMEN 
 
Objetivo: El objetivo del estudio era identificar la influencia de la gobernanza en la 
competitividad del turismo, medida por el PIB turístico per cápita, utilizando modelos 
de ecuaciones estructurales. 
  
Metodología: El estudio fue descriptivo correlacional y aplicó un enfoque documental 
cuantitativo. Se utilizaron datos de fuentes secundarias del Banco Mundial y The 
World Travel & Tourism para obtener medidas de gobernanza y PIB turístico de 172 
países durante el año 2021.  
 
Resultados: Se comprobó que la gobernanza influye significativamente en la 
competitividad turística, y que la eficacia del gobierno, la calidad de la reglamentación 
y el Estado de Derecho son los principales factores predictivos de la gobernanza. 
También se constató que la mayoría de los países con un alto rendimiento turístico 
tienen una buena gobernanza, especialmente los países pequeños y especializados 
en turismo. Los países desarrollados tienen una elevada puntuación en materia de 
gobernanza, pero no encabezan la clasificación por PIB turístico per cápita.  Los 
países con bajos resultados turísticos tienen una gobernanza deficiente.  
 
Conclusiones: La gobernanza es un factor crucial para el éxito o el fracaso del sector 
turístico, y la relación positiva y significativa entre gobernanza y competitividad 
turística tiene importantes implicaciones para la formulación de políticas y estrategias 
que promuevan el desarrollo sostenible del turismo. 
 
Palabras clave: gobernanza, competitividad turística, PIB turístico per cápita. 
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1. INTRODUCTION 

In the last decade, tourism has experienced steady growth and has become 

one of the main economic sectors, generating about 10% of global GDP and 1 in 10 

jobs worldwide (World Economic Forum, 2019). However, changes and negative 

effects of activities linked to tourism were reported during the last years due to the 

COVID-19 pandemic, being essential to know the changes produced (Mahadiansar et 

al., 2021) and the influence that countries' governance has on tourism. 

 

In Latin America and the Caribbean, tourism accounted for 10% and 26% of 

GDP, including 10% and 35% of employment. However, as a result of the COVID-19 

pandemic crisis, tourism was significantly affected, generating a decrease in GDP from 

8 percentage points to 1 percentage point (Economic Commission for Latin America 

and the Caribbean, 2020). While in Europe there was also a 13.9% decrease in GDP 

from the second half of the year (Moreno-Luna et al., 2021). Therefore, during the 

pandemic, countries proposed various measures in relation to tourism competitiveness 

(Li et al., 2022). Some of them focused their efforts on implementing effective health 

policies to control the spread of the virus and protect their citizens and visitors, which 

resulted in a decrease in tourism flows (Félix & García, 2020; Hambira et al., 2022). 

On the other hand, some countries reinforced their tourism promotion strategies to stay 

in the minds of travelers and maintain their position in the market (UNWTO Global 

Tourism Crisis Committee, 2021). These strategies focused on highlighting the natural 

and cultural attractions of the destinations, as well as offering tourism packages 

adapted to the new needs and preferences of travelers (Sigala, 2020). Also, the 

opportunity was taken to boost domestic tourism and encourage the development of 

new forms of tourism, such as rural tourism or nature tourism. These initiatives not only 

allowed citizens to enjoy their own destinations, but also helped to keep the local 

economy afloat (Hall, 2019; Padma et al. 2019; Teles da Mota & Pickering, 2020). 

Post-pandemic, tourism continues to be an industry highly influenced by global 

economic conditions, such as inflation, exchange rates, interest rates, and economic 

growth (Scarlett, 2021). Economic fluctuations can affect both tourism demand and 
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supply, so it is important for tourism destinations to understand and respond to these 

conditions to remain competitive (Tsai, 2021). Likewise, government regulations and 

policies can influence a destination's tourism competitiveness, for example, 

immigration laws, visa requirements, transportation regulation, and land ownership. 

Even social factors, such as demographic trends, cultural perceptions and changes in 

consumer behavior, also influence tourism competitiveness (Strelnikova, et al. 2023) 

Therefore, political conditions, such as political stability, security and social 

peace, are also important factors in tourism competitiveness (Ekeocha et al., 2021). 

Countries offering tourism destinations with a secure and stable political environment 

are more attractive to international tourists and can be an important economic driver 

and contribute significantly to the GDP of a country or destination. While in the 

environment of technological innovations is also important in the tourism 

competitiveness of each country, such as mobile technology, social networks, 

blockchain and artificial intelligence, are changing the way tourism companies interact 

with customers and how trips are planned and booked. Tourism destinations that adopt 

and use innovative technologies can improve their competitiveness, which is why 

state-driven technology policies can be instrumental in improving the tourist experience 

and increasing the economic impact on a region or country (Rana et al., 2022; Valeri 

& Baggio, 2021). 

Governance, defined as the process through which agreements are reached 

on collective action in situations where there are multiple preferences, uncertainty and 

scarcity of resources (Bevir, 2012), which are used to direct and control an organization 

or system, and which may include legislation, rules, supervision, monitoring and 

evaluation (Rhodes, 1996; J. Rosenau & Czempiel, 1992). It constitutes an important 

factor for tourism competitiveness, involving collaboration between the different 

stakeholders involved in tourism development, including local governments, tourism 

businesses, interest groups and local communities, to achieve sustainable tourism 

development that is beneficial to all (Pechlaner et al., 2010; Stoker, 1998; Flores & 

Cruz, 2021). In this regard, there are a number of governance indicators (Bramwell, 

2011), but the most widely used is the World Governance Indicator (WGI), which is a 

dataset that measures the quality of governance in 215 countries and territories around 
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the world. It is produced annually by the World Bank and is based on a survey of 

experts from different disciplines, such as economics, law and political science. The 

WGI has six dimensions of governance: control of corruption, rule of law, government 

effectiveness, regulatory quality, accountability and citizen participation (World Bank, 

2010). 

Tourism competitiveness is defined as "the ability of a tourism destination to 

attract and maintain visitor preference and increase tourism expenditure in a highly 

competitive market with a constantly changing macroeconomic environment" (Ritchie 

& Crouch, 2003).  

The theories linked to tourism competitiveness address different aspects, such 

as comparative advantage (Ricardo, 1817), the value chain (Porter, 1990) and the life 

cycle of the tourist destination (Butler, 1980), offering useful tools for understanding 

the factors that influence tourism competitiveness and designing strategies to improve 

it. 

 

Two broad approaches to measuring destination competitiveness can be 

identified from the literature. The first approach can be referred to as the generic 

approach, as it encompasses all the relevant factors and indicators that make up 

competitiveness and, therefore, has been the most widely disseminated in publications 

(Dwyer & Kim, 2003; Ritchie & Crouch, 2003). This approach has its limitations, and 

includes a myriad of indicators, not all of which have the same importance or influence 

in determining competitiveness particularly with developing countries. The second 

approach is linked to tourism competitiveness based on the idea that a tourism 

destination should be evaluated through a set of factors that influence its 

competitiveness. These factors are grouped into three categories: tourism resources 

and attractions, general business conditions and environment, and government and 

community attitudes. This approach seeks to evaluate the capacity of a tourism 

destination to attract and maintain tourism demand, offering a satisfactory and 

sustainable experience for visitors (Enright & Newton, 2005). There are also other 

models that have been criticized mainly related to the large number of indicators and 

their practical application (Mazanec et al., 2007), because they develop an evaluation 
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model that incorporates a wide range of factors, including tourism supply, business 

environment, governance, service quality and image of a particular destination and 

others (Dwyer & Kim, 2010; Ahmed & Krohn, 1990; Chon & Mayer, 1995; Mazanec, 

1995). Finally, a recent research develops an approach to measure competitiveness 

considering GDP as an indicator (Pérez León et al., 2022). Therefore, tourism 

competitiveness is a concept that can be measured in different ways, and GDP is one 

of the most common measures used to assess the tourism competitiveness of a 

country or region. Tourism GDP, or the contribution of tourism to GDP, is a measure 

used to quantify the importance of tourism in a country's economy (Eugenio-Martin et 

al., 2011). Tourism GDP includes income generated by tourists, as well as income 

generated by businesses and employees in the tourism sector. It also includes tourism-

related government expenditures, such as promotion and maintenance of tourism 

destinations (Crouch & Ritchie, 1999; Li et al., 2016; Murphy, 2013). 

Regarding the relationship between governance and tourism competitiveness, 

a number of research studies highlight that governance has a significant influence on 

tourism competitiveness, and that good governance can improve a country's tourism 

competitiveness and ensure tourism sustainability (Agyeman et al., 2022; Ahn & 

Bessiere, 2022; dos Anjos & Kennell, 2019; Khan et al., 2021; van Niekerk, 2014). 

Therefore, it can be concluded that tourism is one of the world's most important 

economic sectors and its contribution to global GDP continues to grow. Understanding 

how governance affects tourism competitiveness and GDP per capita is essential to 

help governments and businesses develop more effective policies and strategies to 

promote tourism and maximize economic and social benefits. Therefore, in the current 

study, we set out to identify the influence of governance on tourism competitiveness 

as measured by tourism GDP per capita, using structural equation modeling. 

 

 

2. METHODOLOGY 

The approach of the study was quantitative documentary applied. (Mishra & 

Alok, 2017). Secondary source data from the World Bank and The World Travel & 
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Tourism have been used to obtain the measures of governance and tourism GDP 

respectively for descriptive and correlational analysis. To demonstrate the hypothesis, 

a structural equation model (Hancock, 1997; Tehran, 1997; Tehran, 1997; Hancock, 

1997; Tehran, 1997) was used. (Hancock, 1997; Teo, 2011) was used to establish 

relationships between the variables analyzed. 

 

2.1. DATA 

Governance is shaped and explained by government effectiveness (GE), 

regulatory quality (RQ), and rule of law (RL), for which The Worldwide Governance 

Indicators (WGI) scores have been used. (World Bank, 2022) of 172 countries for the 

year 2021. 

To measure tourism competitiveness, the gross domestic tourism product per 

capita (GDPTPC) has been used (Pérez León et al., 2022). (Pérez León et al., 2022) 

of 172 countries for the year 2021, the source of which was the data published by The 

World Travel & Tourism (Travel & Tourism Economic Impact | World Travel & Tourism 

Council (WTTC), n.d.). 

 

 

2.2. INDEXES  

It has been constructed with the WGI scores (GF, RL, CC) as well as the 

GDPTPC in indexes, on a scale from 0 to 1, using the methodology proposed by Croes 

which is expressed by Xci = [(Xci - Xci mini) / (Xci maxi - Xci mini)]  (Croes, 2011; 

Kubickova & Martin, 2020a)where "c" represents the countries and "i" the variable. 

 

2.3. PROCEDURE AND DATA ANALYSIS 

To carry out the data analysis, the data were transformed into indexes and 

Pearson's descriptive statistics and bivariate correlations were calculated with SPSS 

version 24 software to evaluate the relationships between variables. To estimate the 

proposed SEM structural equation model, Amos version 25 softwares was used. The 
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relationships of the regressions and the goodness of fit of the model were evaluated 

using criteria such as chi-square normalized by degrees of freedom (CMIN/df less than 

3), residual root mean square (SRMR, 0.080 or less), residual root mean square of 

approximation error (RMSEA, 0.080 or less) and comparative fit index (CFI, 0.900 or 

more) as parameters to determine whether the model had a good fit. (Hu & Bentler, 

1999; Schermelleh-Engel et al., 2003). 

 

 

3. RESULTS 

Figure 1 shows information on the results of the most representative countries 

in the relationship between governance expressed as the average of the indexes of 

government effectiveness, regulatory quality and the rule of law with tourism 

competitiveness expressed by tourism GDP per capita. It was found that Macao leads 

the ranking, having excellent governance and tourism performance, and it was also 

found that most of the countries that lead the tourism competitiveness index are small 

and island countries highly specialized in tourism such as Aruba, Luxembourg, Iceland, 

Cayman Island, Antigua Barbuda, and Bahamas, and all of these countries also 

express high governance indices. It can also be seen that most of the Nordic countries 

enjoy high governance indexes above 0.8 and tourism performance above 0.15.  

Countries with good governance above average 0.5 to 0.8 and tourism performance 

index above 0.15 include Unit Arab Emirates, Portugal, Cyprus Seychelles, Italy, 

Jamaica, China, Moldova and others. And among the countries with poor performance 

in governance and tourism performance are Lesotho, Guatemala, Lebanon and Iran. 

Lastly, the countries with very poor performance in tourism governance and 

performance are Haiti, Syria, Venezuela and Yemen. 
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Figure 1. 

Relationship between governance and tourism competitiveness (2021) 

Source: Prepared by the authors (2023) 

 

Table 1 shows that the mean of the indices of the governance dimensions 

ranges from 0.51 to 0.53, the per capita tourism domestic product index of the countries 

studied has a mean of 0.06 with a standard deviation of 0.12, so there is great 

variability in the GDPTPC indices among the countries analyzed. The correlation 

between the dimensions of governance is above 0.93 being this strong, positive and 

with a p-value of less than 0.01 between them, so this correlation between the 

dimensions of governance is very significant. With respect to the correlation between 

governance dimensions and GDPTPC all are positive, moderate and significant with a 

p-value less than 0.05. 
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Table 1. Descriptive statistics and correlations (Pearson) 

 

  M SD GE RQ RL GDPTPC 

GE 0,5121 0,20790 1    

RQ 0,5112 0,21315 ,934** 1   

RL 0,5340 0,21785 ,930** ,937** 1  

GDPTPC 0,0633 0,12333 ,495** ,511** ,484** 1 

Note: Government effectiveness (GE), Regulatory quality (RQ), Rule of law (RL), Gross domestic 

tourism product per capita (GDPTPC). Source: Prepared by the authors (2023) 

 

3.1. MEASUREMENT MODEL (AFC) 

 

In Figure 2, the latent variable governance is presented, evidencing that it is 

explained by government effectiveness, regulatory quality and rule of law since the 

standardized regression weights are .963 for government effectiveness, .970 for 

regulatory quality and .965 for rule of law. Furthermore, the P-values indicate that the 

relationship between governance and each of the three outcome variables is highly 

significant (p < .05), which means that the probability that the relationship is a fluke is 

very low. Now with respect to the relationship between governance and tourism 

competitiveness measured by tourism GDP per capita has a positive relationship, 

since the standardized regression weight is 0.514, the strength of this relationship 

being moderate, furthermore, the P-value indicates that the relationship between 

governance and tourism competitiveness is highly significant (p < 0.05), which means 

that the probability that the relationship is a chance is very low. 
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Figure 2. Structural equation model: Governance influences tourism competitiveness as measured by 

tourism GDP per capita. Source: Prepared by the authors (2023). 

Note: χ2/df = chi-square/number of degrees of freedom, CFI = Comparative Fit Index, SRMR = 

Standardized Root Mean Square Residual, RMSEA Root Mean Square Error of Approximation. Values 

to evaluate the model proposed by (Schermelleh-Engel et al., 2003) 

 

The goodness of fit of the measurement model (AFC) presented in Table 2 

shows the CMIN/DF value to be close to 1, suggesting that the relationship between 

the variables fits well. In addition, the CFI value is equal to 1, implying that the model 

has an outstanding fit. This index measures the improvement in model fit compared to 

the null model fit, and a value of 1 indicates that the model fits perfectly.  

The Standardized RMR value is 0.005, which is considered good. This index 

measures the average magnitude of the standardized residuals of the model, and a 

value of less than 0.05 is considered good. 

Finally, the RMSEA value is 0.000, which means that the model has an 

excellent fit. This index measures the amount of error in the model approximation, and 

a value less than 0.05 is considered a good fit.  

The goodness-of-fit data suggest that the model examining the relationship 

between governance and tourism competitiveness has a good fit and can be used to 

predict tourism competitiveness as a function of governance. 

 
Table 2. Goodness of fit of the measurement model 

 

Measure of 

adjustment Good fit Acceptable fit Results Model condition 
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Source: Prepared by the authors (2023). 

 

Table 3 shows the regression between governance and tourism GDP per 

capita, where an increase of 0.877 in the level of tourism GDP per capita is expected 

for each unit increase in governance and the variability of tourism GDP per capita is 

explained by 0.514 (std.all) by governance. Hypothesis testing indicates that the 

relationship is statistically significant, with a p-value less than 0.001.  It can then be 

stated that governance significantly influences tourism competitiveness as measured 

by tourism GDP per capita. However, it is important to note that the strength of the 

relationship is not very strong (0.514), indicating that other factors may also influence 

the level of GDP per capita. 

The goodness-of-fit values of the structural equation model were the same as 

the measurement model where the CMIN/DF value =0.563, the CFI value = 1, the 

Standardized RMR = 0.005, and the RMSEA value = 0.000. Which means that the 

structural model has an excellent fit.  

 

 
Table 3. Regression between governance and tourism GDP per capita 

 

Estimate Std.Err z-value P value Std.lv Std.all 

0,877 0,226 3,873 0 4,184 0,514 
Source: Prepared by the authors (2023). 

 

 

4. DISCUSSION 

 

The study aimed to find the influence of governance on tourism 

competitiveness as measured by tourism GDP per capita, using structural equation 

modeling. The results found demonstrate that governance has a significant influence 

χ2/df 0 ≤ χ2/df ≤ 2 2 < χ2/df ≤ 3 0,563 Good 

IFC .97 ≤ CFI ≤ 1.00 .95 ≤ CFI < .97 1000 Good 

SRMR 0 ≤ SRMR ≤ .05 .05 < SRMR ≤ .10 0,005 Good 

RMSEA 0 ≤ RMSEA ≤ .05 .05 < RMSEA ≤ .08 0,000 Good 
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on tourism competitiveness, with government effectiveness, regulatory quality and rule 

of law emerging as the main predictors of governance. These findings are consistent 

with the literature reported by previous studies conducted by (Adedoyin et al., 2022; 

Detotto et al., 2021; Kubickova & Martin, 2020b), which confirm the importance of good 

governance in fostering tourism and economic development. 

Furthermore, the results suggest that most countries with high tourism 

performance have good governance, especially those countries that are small and 

specialized in tourism. It is worth noting that developed countries enjoy a high 

governance index, but nevertheless do not lead the ranking of tourism GDP per capita 

as small specialized countries, due to the diversification of their economy and 

economic sectors related to the industry that contribute more to their GDP.  On the 

other hand, those countries with low tourism performance often have poor governance. 

These findings suggest that governance is a crucial factor in the success or failure of 

the tourism sector.  

Importantly, the positive and significant relationship between governance and 

tourism competitiveness has important implications for the formulation of policies and 

strategies to promote sustainable tourism development. Good governance translates 

into creating an enabling environment for investment (Rudo Makoni, 2018), improving 

the quality of public services, protecting property rights and enforcing contracts 

(Gozgor et al., 2019). All these factors are essential for the development of a 

sustainable and successful tourism industry. In that sense the results suggest that 

government effectiveness, regulatory quality and rule of law are critical factors that 

need to be addressed by policy makers to improve governance and thus tourism 

competitiveness. Countries wishing to improve their tourism competitiveness should 

pay attention to these factors and take steps to improve them. 

This study represents a contribution to the field of tourism research by using 

structural equations (SEM) to analyze the relationship between governance and 

tourism competitiveness, which has allowed obtaining significant and accurate results 

in terms of the influence of governance on tourism competitiveness. Although the SEM 

approach has been widely used in other disciplines, it has been little used in tourism 

studies. Thus, the present study demonstrates that the use of this analysis technique 
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can be very useful in understanding the complexity of the relationship between 

governance and tourism competitiveness.  

The findings obtained can serve as a starting point for future studies that seek 

to delve deeper into this topic and apply this methodology in other tourism contexts 

and settings. It is hoped that the findings presented will provide valuable information 

for policy makers and key stakeholders in the tourism sector worldwide and serve as 

a basis for future research on the topic.  

 

 

5   LIMITATIONS 

 

It is important to note that the study has some limitations. First, to measure 

tourism competitiveness it was based only on tourism GDP per capita, which may not 

fully reflect a country's competitiveness in the tourism sector. It would be interesting to 

explore other indicators in the model, such as the quality of tourism services, 

infrastructure, diversity of tourism products, among others. Secondly, the study was 

limited to a sample of countries for a single year. It would be necessary to replicate this 

study in different contexts and time periods to confirm the robustness of our findings. 

 
 
REFERENCES 
 
ADEDOYIN, F. F., ERUM, N., & BEKUN, F. V. (2022). How does institutional quality 
moderates the impact of tourism on economic growth? Startling evidence from high 
earners and tourism-dependent economies. Tourism Economics, 28(5), 1311–1332. 
https://doi.org/10.1177/1354816621993627 
 
AGYEMAN, F. O., ZHIQIANG, M., LI, M., SAMPENE, A. K., DAPAAH, M. F., 

KEDJANYI, E. A. G., BUABENG, P., LI, Y., HAKRO, S., & HEYDARI, M. (2022). 

Probing the Effect of Governance of Tourism Development, Economic Growth, and 

Foreign Direct Investment on Carbon Dioxide Emissions in Africa: The African 

Experience. Energies, 15(13), 4530. https://doi.org/10.3390/en15134530 

 

AHMED, Z. U., & KROHN, F. B. (1990). Reversing The United States’ Declining 

Competitiveness In The Marketing Of International Tourism: A Perspective On Future 

Policy. Http://Dx.Doi.Org/10.1177/004728759002900204, 29(2), 23–29. 

https://doi.org/10.1177/004728759002900204 

http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/
https://doi.org/10.1177/1354816621993627
https://doi.org/10.3390/en15134530
https://doi.org/10.1177/004728759002900204


Revista Jurídica                     vol. 02, n°. 74, Curitiba, 2023. pp. 711 - 730 

                                              

________________________________________ 
 

Revista Jurídica Unicuritiba. Curitiba.V.2, n.74 p.  711 - 730 

 [Received/Recebido: novembro 21, 2022; Accepted/Aceito: janeiro 25, 2023] 

Esta obra está licenciado com uma Licença Creative Commons Atribuição- Não Comercial 4.0 Internacional. 
 

AHN, Y., & BESSIERE, J. (2022). The Relationships between Tourism Destination 

Competitiveness, Empowerment, and Supportive Actions for Tourism. Sustainability, 

15(1), 626. https://doi.org/10.3390/su15010626 

 

BANCO MUNDIAL. (2010). The worldwide governance indicators : methodology and 

analytical issues. https://documentos.bancomundial.org/es/publication/documents-

reports/documentdetail/630421468336563314/the-worldwide-governance-indicators-

methodology-and-analytical-issues 

 

BANCO MUNDIAL. (2022, marzo). WGI 2022 Interactive. 
https://info.worldbank.org/governance/wgi/ 
 
BEVIR, M. (2012). Governance. Oxford University Press. 

https://doi.org/10.1093/actrade/9780199606412.001.0001 

 

BRAMWELL, B. (2011). Governance, the state and sustainable tourism: a political 

economy approach. Journal of Sustainable Tourism, 19(4–5), 459–477. 

https://doi.org/10.1080/09669582.2011.576765 

 

BUTLER, J. W. (1980). The Concept of a Tourist Area Cycle of Evolution: Implications 

for Management of Resources. 

 

CHON, K., & MAYER, K. J. (1995). Destination competitiveness models in tourism and 

their application to Las Vegas. https://kiss.kstudy.com/Detail/Ar?key=235170 

 

COMISIÓN ECONÓMICA PARA AMÉRICA LATINA Y EL CARIBE. (2020). El turismo 

será uno de los sectores económicos más afectados en América Latina y el Caribe a 

causa del COVID-19. https://www.cepal.org/es/noticias/turismo-sera-sectores-

economicos-mas-afectados-america-latina-caribe-causa-covid-19 

 

CROES, R. (2011). Measuring and Explaining Competitiveness in the Context of Small 
Island Destinations. Journal of Travel Research, 50(4), 431–442. 
https://doi.org/10.1177/0047287510368139 
 
CROUCH, G. I., & RITCHIE, J. R. B. (1999). Tourism, Competitiveness, and Societal 

Prosperity. Journal of Business Research, 44(3), 137–152. 

https://doi.org/10.1016/S0148-2963(97)00196-3 

 

DETOTTO, C., GIANNONI, S., & GOAVEC, C. (2021). Does good governance attract 
tourists? Tourism Management, 82, 104155. 
https://doi.org/10.1016/j.tourman.2020.104155 
 

http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/
https://doi.org/10.3390/su15010626
https://documentos.bancomundial.org/es/publication/documents-reports/documentdetail/630421468336563314/the-worldwide-governance-indicators-methodology-and-analytical-issues
https://documentos.bancomundial.org/es/publication/documents-reports/documentdetail/630421468336563314/the-worldwide-governance-indicators-methodology-and-analytical-issues
https://documentos.bancomundial.org/es/publication/documents-reports/documentdetail/630421468336563314/the-worldwide-governance-indicators-methodology-and-analytical-issues
https://info.worldbank.org/governance/wgi/
https://doi.org/10.1093/actrade/9780199606412.001.0001
https://doi.org/10.1080/09669582.2011.576765
https://kiss.kstudy.com/Detail/Ar?key=235170
https://www.cepal.org/es/noticias/turismo-sera-sectores-economicos-mas-afectados-america-latina-caribe-causa-covid-19
https://www.cepal.org/es/noticias/turismo-sera-sectores-economicos-mas-afectados-america-latina-caribe-causa-covid-19
https://doi.org/10.1177/0047287510368139
https://doi.org/10.1016/S0148-2963(97)00196-3
https://doi.org/10.1016/j.tourman.2020.104155


Revista Jurídica                     vol. 02, n°. 74, Curitiba, 2023. pp. 711 - 730 

                                              

________________________________________ 
 

Revista Jurídica Unicuritiba. Curitiba.V.2, n.74 p.  711 - 730 

 [Received/Recebido: novembro 21, 2022; Accepted/Aceito: janeiro 25, 2023] 

Esta obra está licenciado com uma Licença Creative Commons Atribuição- Não Comercial 4.0 Internacional. 
 

DOS ANJOS, F. A., & KENNELL, J. (2019). Tourism, Governance and Sustainable 

Development. Sustainability, 11(16), 4257. https://doi.org/10.3390/su11164257 

 

DWYER, L., & KIM, C. (2003). Destination competitiveness: Determinants and 

indicators. Current Issues in Tourism, 6(5), 369–414. 

https://doi.org/10.1080/13683500308667962 

 

DWYER, L., & KIM, C. (2010). Destination Competitiveness: Determinants and 

Indicators. Http://Dx.Doi.Org/10.1080/13683500308667962, 6(5), 369–414. 

https://doi.org/10.1080/13683500308667962 

 

EKEOCHA, D. O., OGBUABOR, J. E., ORJI, A., & KALU, U. I. (2021). International 

tourism and economic growth in Africa: A post-global financial crisis analysis. Tourism 

Management Perspectives, 40, 100896. https://doi.org/10.1016/j.tmp.2021.100896 

 

ENRIGHT, M. J., & NEWTON, J. (2005). Determinants of Tourism Destination 

Competitiveness in Asia Pacific: Comprehensiveness and Universality. Journal of 

Travel Research, 43(4), 339–350. https://doi.org/10.1177/0047287505274647 

 

EUGENIO-MARTIN, J. L., MARTÍN MORALES, N., & SCARPA, R. (2011). Tourism 

and Economic Growth in Latin American Countries: A Panel Data Approach. SSRN 

Electronic Journal. https://doi.org/10.2139/SSRN.504482 

 

FÉLIX, Á., & GARCÍA, N. (2020). Estudio de pérdidas y estrategias de reactivación 

para el sector turístico por crisis sanitaria COVID-19 en el destino Manta-Ecuador. 

Revista Internacional de Turismo, Empresa y Territorio, 4, 79–103. 

 

FORO ECONÓMICO MUNDIAL. (2019). Travel and Tourism Competitiveness Report 

2019 . https://es.weforum.org/reports/travel-and-tourism-competitiveness-report-2019 

 

GOZGOR, G., LAU, C. K. M., ZENG, Y., & LIN, Z. (2019). The effectiveness of the 
legal system and inbound tourism. Annals of Tourism Research, 76, 24–35. 
https://doi.org/10.1016/j.annals.2019.03.003 
 
HANCOCK, G. R. (1997). Structural Equation Modeling Methods of Hypothesis Testing 
of Latent Variable Means. Measurement and Evaluation in Counseling and 
Development, 30(2), 91–105. https://doi.org/10.1080/07481756.1997.12068926 
 
HALL, C. M. (2019). Constructing sustainable tourism development: The 2030 agenda 

and the managerial ecology of sustainable tourism. Journal of Sustainable Tourism, 

27(7), 1044–1060. https://doi.org/10.1080/09669582.2018.1560456 

 

http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/
https://doi.org/10.3390/su11164257
https://doi.org/10.1080/13683500308667962
https://doi.org/10.1080/13683500308667962
https://doi.org/10.1016/j.tmp.2021.100896
https://doi.org/10.1177/0047287505274647
https://doi.org/10.2139/SSRN.504482
https://es.weforum.org/reports/travel-and-tourism-competitiveness-report-2019
https://doi.org/10.1016/j.annals.2019.03.003
https://doi.org/10.1080/07481756.1997.12068926
https://doi.org/10.1080/09669582.2018.1560456


Revista Jurídica                     vol. 02, n°. 74, Curitiba, 2023. pp. 711 - 730 

                                              

________________________________________ 
 

Revista Jurídica Unicuritiba. Curitiba.V.2, n.74 p.  711 - 730 

 [Received/Recebido: novembro 21, 2022; Accepted/Aceito: janeiro 25, 2023] 

Esta obra está licenciado com uma Licença Creative Commons Atribuição- Não Comercial 4.0 Internacional. 
 

HAMBIRA, W. L., STONE, L. S., & PAGIWA, V. (2022). Botswana nature-based 

tourism and COVID-19: transformational implications for the future. Development 

Southern Africa, 39(1), 51–67. https://doi.org/10.1080/0376835X.2021.1955661 

 

HU, L., & BENTLER, P. M. (1999). Cutoff criteria for fit indexes in covariance structure 
analysis: Conventional criteria versus new alternatives. Structural Equation Modeling: 
A Multidisciplinary Journal, 6(1), 1–55. https://doi.org/10.1080/10705519909540118 
 
KHAN, R. E. A., AHMAD, T. I., & HALEEM, J. (2021). The Governance and Tourism: A 

Case of Developing Countries. Asian Journal of Economic Modelling, 9(3), 199–213. 

https://doi.org/10.18488/journal.8.2021.93.199.213 

 

KUBICKOVA, M., & MARTIN, D. (2020A). Exploring the relationship between 
government and destination competitiveness: The TALC model perspective. Tourism 
Management, 78, 104040. https://doi.org/10.1016/j.tourman.2019.104040 
 
KUBICKOVA, M., & MARTIN, D. (2020B). Exploring the relationship between 
government and destination competitiveness: The TALC model perspective. Tourism 
Management, 78, 104040. https://doi.org/10.1016/j.tourman.2019.104040 
 
LI, H., CHEN, J. L., LI, G., & GOH, C. (2016). Tourism and regional income inequality: 
Evidence from China. Annals of Tourism Research, 58, 81–99. 
https://doi.org/10.1016/j.annals.2016.02.001 
 
LI, H., LIU, X., ZHOU, H., & LI, Z. (2022). Research progress and future agenda of 
COVID-19 in tourism and hospitality: a timely bibliometric review. International Journal 
of Contemporary Hospitality Management. https://doi.org/10.1108/IJCHM-04-2022-
0424 
 
MAHADIANSAR, M., WIJAYA, A. F., WANTO, A. H., YUDIATMAJA, W. E., & 
SETIAWAN, R. (2021). Governing sustainable tourism in time of COVID-19 disaster: 
empirical evidence from Bintan, Kepulauan Riau. E3S Web of Conferences, 331, 
02002). EDP Sciences. https://doi.org/10.1051/e3sconf/202133102002 
 
MAZANEC, J. A. (1995). Competition among European Tourist Cities: A Comparative 
Analysis with Multidimensional Scaling and Self-Organizing Maps. 
Http://Dx.Doi.Org/10.1177/135481669500100305, 1(3), 283–302. 
https://doi.org/10.1177/135481669500100305 
 
MAZANEC, J. A., WÖBER, K., & ZINS, A. H. (2007). Tourism Destination 
Competitiveness: From Definition to Explanation? Journal of Travel Research, 46(1), 
86–95. https://doi.org/10.1177/0047287507302389 
 
MISHRA, DR. S. B., & ALOK, DR. S. (2017). Handbook of research methodology. 
 

http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/
https://doi.org/10.1080/0376835X.2021.1955661
https://doi.org/10.1080/10705519909540118
https://doi.org/10.18488/journal.8.2021.93.199.213
https://doi.org/10.1016/j.tourman.2019.104040
https://doi.org/10.1016/j.tourman.2019.104040
https://doi.org/10.1016/j.annals.2016.02.001
https://doi.org/10.1108/IJCHM-04-2022-0424
https://doi.org/10.1108/IJCHM-04-2022-0424
https://doi.org/10.1051/e3sconf/202133102002
https://doi.org/10.1177/135481669500100305
https://doi.org/10.1177/0047287507302389


Revista Jurídica                     vol. 02, n°. 74, Curitiba, 2023. pp. 711 - 730 

                                              

________________________________________ 
 

Revista Jurídica Unicuritiba. Curitiba.V.2, n.74 p.  711 - 730 

 [Received/Recebido: novembro 21, 2022; Accepted/Aceito: janeiro 25, 2023] 

Esta obra está licenciado com uma Licença Creative Commons Atribuição- Não Comercial 4.0 Internacional. 
 

MORENO-LUNA, L., ROBINA-RAMÍREZ, R., SÁNCHEZ, M. S.-O., & CASTRO-
SERRANO, J. (2021). Tourism and Sustainability in Times of COVID-19: The Case of 
Spain. International Journal of Environmental Research and Public Health, 18(4), 
1859. https://doi.org/10.3390/ijerph18041859 
 
MURPHY, P. E. (2013). Tourism : a community approach. Routledge. 
https://www.routledge.com/Tourism-A-Community-Approach-RLE-
Tourism/Murphy/p/book/9780415751490 
 
PADMA, P., RAMAKRISHNA, S., & RASOOLIMANESH, S. M. (2019). Nature-Based 
Solutions in Tourism: A Review of the Literature and Conceptualization. 
Https://Doi.Org/10.1177/1096348019890052, 46(3), 442–466. 
https://doi.org/10.1177/1096348019890052 
 
PECHLANER, H., RUHANEN, L., SCOTT, N., RITCHIE, B., & TKACZYNSKI, A. 
(2010). Governance: a review and synthesis of the literature. Tourism Review, 65(4), 
4–16. https://doi.org/10.1108/16605371011093836 
 
PÉREZ LEÓN, V. E., GUERRERO, F. M., & CABALLERO, R. (2022). Tourism 
competitiveness measurement. A perspective from Central America and Caribbean 
destinations. Tourism Review, 77(6), 1401–1417. https://doi.org/10.1108/TR-03-2022-
0119 
 
PORTER, M. E. (1990). The Competitive Advantage of Nations. Harvard Business 
Review. 
 
RANA, R. L., ADAMASHVILI, N., & TRICASE, C. (2022). The Impact of Blockchain 
Technology Adoption on Tourism Industry: A Systematic Literature Review. 
Sustainability, 14(12), 7383. https://doi.org/10.3390/su14127383 
 
RHODES, R. A. W. (1996). The New Governance: Governing without Government. 
Political Studies, 44(4), 652–667. https://doi.org/10.1111/j.1467-9248.1996.tb01747.x 
Ricardo, D. (1817). Principios de economía política y tributación. 
 
RITCHIE, J. R. B., & CROUCH, G. I. (2003). The competitive destination: a sustainable 
tourism perspective. The Competitive Destination: A Sustainable Tourism Perspective. 
https://doi.org/10.1079/9780851996646.0000 
 
ROSENAU, J., & CZEMPIEL, E. (1992). Governance without Government: Order and 
Change in World Politics (J. N. Rosenau & E.-O. Czempiel, Eds.). Cambridge 
University Press. https://doi.org/10.1017/CBO9780511521775 
 
RUDO MAKONI, P. L. (2018). FDI, FPI and institutional quality-evidence from African 
countries. Academy of Accounting and Financial Studies Journal, 22(5). 
https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85057886665&partnerID=40&md5=0dadd6b0a05d94e907bc2bc592274937 

http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/
https://doi.org/10.3390/ijerph18041859
https://www.routledge.com/Tourism-A-Community-Approach-RLE-Tourism/Murphy/p/book/9780415751490
https://www.routledge.com/Tourism-A-Community-Approach-RLE-Tourism/Murphy/p/book/9780415751490
https://doi.org/10.1177/1096348019890052
https://doi.org/10.1108/16605371011093836
https://doi.org/10.1108/TR-03-2022-0119
https://doi.org/10.1108/TR-03-2022-0119
https://doi.org/10.3390/su14127383
https://doi.org/10.1079/9780851996646.0000
https://doi.org/10.1017/CBO9780511521775
https://www.scopus.com/inward/record.uri?eid=2-s2.0-85057886665&partnerID=40&md5=0dadd6b0a05d94e907bc2bc592274937
https://www.scopus.com/inward/record.uri?eid=2-s2.0-85057886665&partnerID=40&md5=0dadd6b0a05d94e907bc2bc592274937


Revista Jurídica                     vol. 02, n°. 74, Curitiba, 2023. pp. 711 - 730 

                                              

________________________________________ 
 

Revista Jurídica Unicuritiba. Curitiba.V.2, n.74 p.  711 - 730 

 [Received/Recebido: novembro 21, 2022; Accepted/Aceito: janeiro 25, 2023] 

Esta obra está licenciado com uma Licença Creative Commons Atribuição- Não Comercial 4.0 Internacional. 
 

SCARLETT, H. G. (2021). Tourism recovery and the economic impact: A panel 
assessment. Research in Globalization, 3, 100044. 
https://doi.org/10.1016/j.resglo.2021.100044 
 
SCHERMELLEH-ENGEL, K., MOOSBRUGGER, H., & MÜLLER, H. (2003). 
Evaluating the Fit of Structural Equation Models: Tests of Significance and Descriptive 
Goodness-of-Fit Measures. Methods of Psychological Research, 8, 23–74. 
 
SIGALA, M. (2020). Tourism and COVID-19: Impacts and implications for advancing 
and resetting industry and research. Journal of Business Research, 117, 312–321. 
https://doi.org/10.1016/j.jbusres.2020.06.015 
 
STOKER, G. (1998). Governance as theory: five propositions. International Social 
Science Journal, 50(155), 17–28. https://doi.org/10.1111/1468-2451.00106 
 
TEO, T. (2011). Using structural equation modeling (SEM) in educational research: 
practices and issues. International Journal of Applied Educational Studies, 10, 49+. 
https://link.gale.com/apps/doc/A256070885/AONE?u=anon~7d1f75a&sid=googleSch
olar&xid=a850360b 
 
TELES DA MOTA, V., & PICKERING, C. (2020). Using social media to assess nature-
based tourism: Current research and future trends. Journal of Outdoor Recreation and 
Tourism, 30, 100295. https://doi.org/10.1016/j.jort.2020.100295 
 
TRAVEL & TOURISM ECONOMIC IMPACT | WORLD TRAVEL & TOURISM 
COUNCIL (WTTC). (s/f). Recuperado el 9 de marzo de 2023, de 
https://wttc.org/research/economic-impact 
 
TSAI, M. C. (2021). Developing a sustainability strategy for Taiwan’s tourism industry 
after the COVID-19 pandemic. PLOS ONE, 16(3), e0248319. 
https://doi.org/10.1371/JOURNAL.PONE.0248319 
 
UNWTO GLOBAL TOURISM CRISIS COMMITEE. (2021). Tourism: From Crisis to 
Transformation. UNWTO and the COVID-19 Crisis. https://www.e-
unwto.org/doi/book/10.18111/9789284423187 
 
VALERI, M., & BAGGIO, R. (2021). A critical reflection on the adoption of blockchain 
in tourism. Information Technology and Tourism, 23(2), 121–132. 
https://doi.org/10.1007/S40558-020-00183-1/METRICS 
 
VAN NIEKERK, M. (2014). Advocating community participation and integrated tourism 
development planning in local destinations: The case of South Africa. Journal of 
Destination Marketing & Management, 3(2), 82–84. 
https://doi.org/10.1016/j.jdmm.2014.02.002 
 
 

http://creativecommons.org/licenses/by-nc/4.0/
http://creativecommons.org/licenses/by-nc/4.0/
https://doi.org/10.1016/j.resglo.2021.100044
https://doi.org/10.1016/j.jbusres.2020.06.015
https://doi.org/10.1111/1468-2451.00106
https://link.gale.com/apps/doc/A256070885/AONE?u=anon~7d1f75a&sid=googleScholar&xid=a850360b
https://link.gale.com/apps/doc/A256070885/AONE?u=anon~7d1f75a&sid=googleScholar&xid=a850360b
https://doi.org/10.1016/j.jort.2020.100295
https://doi.org/10.1371/JOURNAL.PONE.0248319
https://www.e-unwto.org/doi/book/10.18111/9789284423187
https://www.e-unwto.org/doi/book/10.18111/9789284423187
https://doi.org/10.1007/S40558-020-00183-1/METRICS
https://doi.org/10.1016/j.jdmm.2014.02.002

